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1-Introduction 
Neo-Salafism is one of the causes of the crisis in the Middle East. 

Neo-Salafis and Jihadi extremists in this region have always caused 

damage to Islamic countries and religion in various ways by adhering 

to loosely based but violent interpretations of religion. 

 In recent years, this thinking has been able to attract people and 

create fear by using advertising methods and techniques. 

One of the fundamental ways to weaken, control, and eliminate these 

groups is to block their recruitment methods. This can be achieved by 

knowing their techniques and methods.  One of the most important 

methods of these groups, especially in recent years, is the use of 

attractive advertising films to create fear or recruit forces. 

Understanding how these groups use this tool can help improve 

countermeasures against them. Based on this, the main question of this 

research is: What is the effective mechanism of modern filmmaking 

techniques in the advertising films of Salafists, and what are their 

effects on the audience? Our findings, focusing on the ISIS group, show 

that this group has used modern filmmaking tools, methods, and 

techniques as well as elements and techniques of postmodern approach 

in cinema and communication in the production of their advertising 

films. 
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2-Conceptual Framework 
In analyzing ISIS films and the techniques of violence and attracting 

the audience, a diverse range of perspectives related to the subject, 

especially analyzing advertising techniques, audience attraction, 

seductive psychology has been used. In the theoretical framework, 

Jameson's theories about consumers and Deleuze's film philosophy are 

more important. Considering the framework that some postmodern 

researchers express about postmodern conditions and argue that 

postmodern life involves an emphasis on form and style as well as 

readiness to live in a perpetual present, Jameson explains that there is 

often a difference among the signifiers on the mutual impact-meaning 

interrelationships. This can ultimately lead to an experience of 

consumption in which the consumer grapples with the temporal aspects 

of reality - a perpetual present with little connection to the past and no 

clear future. From this perspective, it is said that postmodern techniques 

often focus to some extent on hyperreality. Deleuze's film philosophy 

shows that there is an even more radical understanding of the effects 

based on this claim that the film directly affects the viewer's bodily 

response; in such a way that scenes of intense action may stimulate the 

body or scenes of horror and terror that may cause paralysis. 

 

3- Methodology 
In the article, the films produced and published by ISIS in the years 

2015 and 2016, which are considered the peak of ISIS's social media 

activities, have been analyzed using basic theoretical techniques. In this 

study, the details of the narration in the form of hymns and religious 

slogans and the images of the films have been analyzed with regard to 

the concepts and aspects emphasized in the theoretical framework of 

the research. The selection of films was based on various criteria such 

as availability, number of views, quality, depiction of violence and 

murder scenes, in a way that a clear and comprehensive representation 

of ISIS techniques is evident. 

 

4-Discussion 
The promotional videos produced by ISIS distinguish themselves 

from Al-Qaeda's promotional videos in terms of cognitive aesthetics by 
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extensively utilizing visual and auditory effects borrowed from Western 

media. Unlike the 1990s where we witnessed terrorist and promotional 

films shot with a stationary camera, ISIS execution videos, which are 

spread rapidly through the instantaneous power and reach of the 

internet, are produced using facilities such as multiple cameras, 

combination of narrative elements and post-production editing 

including infographics, effects, and various voiceovers. ISIS execution 

videos are examples of transformed terrorist tactics in the 21st century 

due to their use of Western imagination and popular media formats. 

ISIS execution videos are made in the style of video games, action 

movies, and horror films, mimicking Western media displays. 

However, they portray a message contrary to their stated goals and 

objectives. Boudryar states that the use of Western media formats 

indicates that the image has already been taken hostage. These forms 

can be observed from their initial aesthetic proximity to aggressiveness 

of Hollywood action films to imitative terrifying beauties or cutting 

scenes from First-Person Shooter video games (FPS). ISIS execution 

videos demonstrate a clear allegiance to a masculine gaze, aggressive 

tension, and violence, which are considered very popular characteristics 

of Western media. 
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